EXPRESS WATER +

APOGEE CASE STUDY

AT AGLANCE

Express Water, recognizing the
immense potential of
enhancing their digital
presence and leveraging social
platforms, decided to partner
with Apogee Agency, a reputed
name in the world of online
marketing and brand strategy.

KEY METRICS

In the first five months of the affiliate

program managed by Apogee:

@ $211K

[FFEE Gross Revenue through Affiliate

$197

Average Order Value

1,070

©
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Active Publishers

® 665.4%

ROAS
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Express Water partnered with Apogee Agency to launch
a new affiliate program on the ShareASale Network. The
goal was to increase brand awareness and sales of

their reverse osmosis whole house purification systems.

By partnering with Apogee, Express Water aimed to tap
into the agency’s expertise to craft impactful
campaigns, curate share-worthy content, and
strategically position the brand where it would gather
the most attention.
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Apogee began by launching and fully optimizing the

Express Water affiliate program on ShareASale. We then
immediately began sponsored and product review
campaigns with content creators and big media
publications.
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